
Smaato + LiveRamp Integration: 
All About RampIDs
Learn how Smaato and LiveRamp are bringing you an addressiblity solution that 
protects user privacy and helps you ensure compliance.

At Smaato, we are a privacy-first company, and put the utmost value on ensuring that users have the 
transparency and controls that they desire to customize their advertising experience. 

While we don’t want to lose the benefits of addressability, we do want a privacy-compliant solution. That’s 
where our partnership with LiveRamp comes in.

Authenticated Traffic Solution (ATS) & RampID

We’re proud to partner with LiveRamp, giving our marketers and 
advertisers access to their authenticated framework. Through this 
partnership you can leverage first-party data without compromising 
user privacy. How? When publishers pass a “RampID” in the bid 
request, marketers reach an individual in a privacy-centric manner 
across channels. 

What is a RampID?

The RampID is a pseudonymous, person-based identifier that is tied to an individual in the LiveRamp 
identity graph. 

The RampID allows you to reach the same individual across multiple screens and devices, without 
compromising user privacy. This means you can more accurately and efficiently target your messaging 
while maintaining complete compliance with user-and data-privacy regulations.

Key Benefits for Marketers

For Marketers and DSPs, Smaato’s partnership with LiveRamp offers a privacy-complaint 
addressability solution.
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               Greater Reach

Without compromising user privacy, reach the 
same user across different devices for multi-
channel campaign improvement.

               Measurability

With closed-loop attribution, marketers get deeper 
insights into campaign performance.

                More Informed Bids 

With greater transparency comes improved 
decision making.

               Improved Efficiency
     
With frequency capping and campaign suppression 
at a person-level, media dollars go further without 
diluting brand messaging.



Smaato’s digital ad tech platform is the only omnichannel ad server and monetization solution with controls to make 
monetization simple. Publishers can bring their first-party data and manage all inventory in one place. Marketers 
get access to the highest-quality inventory so they can reach audiences around the world and on any device. 
Headquartered in San Francisco, Smaato is part of Verve Group, a Media and Games Invest (MGI) company, with 
additional offices in Hamburg, New York, Beijing, and Singapore. Learn more at www.smaato.com.

Learn more at www.smaato.com. 

How This End-to-End Solution Works:
1. A Publisher implements the Authenticated Traffic Solution (ATS), taking consented personally-identifying 
information (PII) to source a RampID Envelope from LiveRamp’s ID Graph.

2. Header Bidders and SDKs like PreBid are able to retrieve the RampID Envelope from the publisher, and 
send it along to an SSP.

3. Sidecar-enabled SSPs, like Smaato, are able to decrypt the Envelope using LiveRamp’s Sidecar appliance, 
and can append the bid request to its DSP partners with RampID.

4. DSPs use this improved addressability to make a more informed bid and can use RampID exposure logs 
for person-based measurement.

Getting Started
In order to receive RampIDs, DSPs also need to be integrated with LiveRamp. If you need help getting 
set up with a LiveRamp integration, get in touch with your client partner manager, and we’ll give you a 
hand.

Once you are integrated, it’s simple to get started receiving RampIDs from Smaato. Let your client 
partner manager know that you are interested in receiving RampIDs, and we’ll activate it for your 
account. That’s it!

As a result, marketers can reach their prospects and customers based on delivering relevant, impactful 
advertising, while completely respecting protecting user privacy completely.
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